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INTRODUCTION

Until recently, much of the product learning and 
selection process took place in a brick & mortar store 





KEY FINDINGS

DIRECT-TO-CONSUMER COMMUNICATIONS 

•	







While 85% of participants indicated that they shop for household staples online, the attitudes for shopping in person and 
online are similar. Two out of 10 don’t enjoy shopping for these goods online while 17% don’t enjoy shopping for them  
in person.

Do you enjoy shopping for household  
staples IN PERSON? 

Do you enjoy shopping for household  
staples ONLINE? 

ATTITUDES FOR SHOPPING IN PERSON AND ONLINE  
ARE SIMILAR







Most participants say they don’t currently purchase household staples using subscription services. But of those who use 













THE REALITY OF SUBSCRIPTIONS IS BETTER THAN PERCEPTION
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Not always easy to cancel

End up over-buying

More expensive

When you run out and re-order doesn’t 
come soon enough

More things to stop when you go on vacation 

Too much packaging

I don’t dislike anything about subscription services

Other. Please specify:









Although the concept of auto-replenishment is still relatively new, 63% of participants say they are interested in these types 



How interested are you in auto-replenishment services?







Participants were shown the information below about the Amazon Dash Button during the survey. Just over 60% said they 
are interested in something like the Amazon Dash Button to replenish household staples that are running low. Only 3% said 
that they actually had these devices in their home.

The Amazon Dash Button, shown below, is a connected device that automatically orders the product shown when the button 
is pushed. This device (which is no longer available) was designed to be placed around the home in convenient areas so you 







As with anything regarding technology, consumers are always concerned about data privacy. Smart packaging is no 
exception. Of the participants, 85% say they would be concerned about privacy with regards to sensors and other technology 











Of those that communicate with brands that make products, the top three reasons they like communicating with them 







Nearly four of 10 participants say they buy something they already have on a monthly basis. This number jumps up to three 





















Research Goal 

The primary research goal was to gather hard data to 
investigate consumer perceptions toward subscription-based 
purchasing, auto-replenishment and data privacy. 

Methodology







SURVEY METHOD AND PARTICIPANTS






